PRICE LIST

B101 A Case of Brilliance (book; see shipping rates on order form) $16.99

DONT REMEMBER THIS (newsletter)

N101 Don’t Remember This 1-year subscription (6 issues) $15.00

N101g Don’t Remember This 1-year gift subscription $15.00
(6 issues)

N102 Don’t Remember This 2-year subscription (12 issues) $30.00

N102g Don’t Remember This 2-year gift subscription (12 issues) $30.00

N106 Don’t Remember This, Any 6 back issues; please specify on order  $12.00
form

N103 Don’t Remember This, Current Issue: #29 September-October $4.00

Creativity and the Wild Card, Part Three: Dealing with the Wild
Card is as tricky as the dance my husband, Ellis, had to perform
barefoot while trying to subdue an over-excited horse.

INDIVIDUAL BACK ISSUES

D101 #1 January-February 2006 How I Became a Renegade Music $3.50
Teacher: Experiments in right-brain teaching which led me to my
philosophy of extemporaneous learning.

D102 #2 March-April 2006 Damage Detection and Repair, Part One: $3.50
Profile of Alice, my cello student who mistakenly thought she was
tone deaf. Reveals the special educational needs of a highly gifted
17-year-old.

D103 #3 May-June 2006 Damage Detection and Repair, Part Two: The $ 3.50
spectacular turnaround of a brilliant, creative 14-year-old boy who
had been so damaged by his education that he thought he was slow
and untalented.

D104 #4 July-August 2006 Damage Detection and Repair, Part Three:  $ 3.50
In extemporaneous learning, specific information is a trap.

D105 #5 September-October 2006 The Naturally Curly Learning Style:  $ 3.50
Charlie, one of the most stubborn students | ever taught, leads me
to a new theory of learning.

Send orders to:

Hein Family Enterprises, Inc.
10205 W. Hwy. 220

Casper, WY 82604
www.rebeccahein.com
1-888-921-9595
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DONT REMEMBER THIS
Individual Back Issues, continued

#6 November-December 2006 Achievement vs. Development:
Achievement is performance, whether musical, academic, or
professional. Development is the all-out struggle to find your own
answers, a process | imposed on my cello students.

#7 January-February 2007 Teaching Sense.: The problem with
traditional music teaching and how I solved it.

#8 March-April 2007 Mistakes, Part One: Big ideas arrive in
waves, and the first effect of a wave is to capsize the canoe. Thus
a cluster of mistakes can precede a major insight.

#9 May-June 2007 Mistakes, Part Two: Anna, a near-beginner,
struggles with one of the most difficult scales, F-sharp major. Her

slow but discernible progress includes mistakes that move around.

#10 July-August 2007 Mistakes, Part Three: Saturation sharpens
your senses and shows you things that nobody else can see.

#11 September-October 2007 You Can’t Beat a Good Mistake:
Motivated students do their best work through a wide-open
approach.

#12 November-December 2007 Cycles of Harmony:
Subconscious learning improves my cello playing and cures my
insomnia.

#13 January-February 2008 Harmony, Part One: With perfect
practicing | play in tune with the Muse.

#14 March-April 2008 Harmony, Part Two. The silent authority
of form dictates the shape of a masterpiece.

#15 May-June 2008 Harmony, Part Three: My dedication to
excellence proves its worth.

#16 July-August 2008 Our Research Culture: Our society-wide
emphasis on research conveys the wrong message to children.
#17 September-October 2008 The Effect of the Muse on Gifted
Children: Creative children become angry and depressed when
their abilities are denied.

#18 November-December 2008 Why Extemporaneous Work
Succeeds: The best creative work reflects a perfect balance of
intuition and conscious thought.

#19 January-February 2009 Absent Mind, Present Mind, Part
Orne: In his cello lessons my six-year-old son, Lewis, teaches me
about his right-brain learning style.

#20 March-April 2009 Absent Mind, Present Mind, Part Two:

I learn from my seven-year-old son, Lewis, that his inner creative
voice speaks more loudly to him than anything else.
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DONT REMEMBER THIS
Individual Back Issues, continued

#21 May-June 2009 Absent Mind, Present Mind, Part Three: My
first encounter with the Muse helps me understand the plight of
the gifted child who can’t pay attention.

#22 July-August 2009 Subconscious Problem Solving, Part One:
The cure for my weak hip materializes out of nowhere, leading me
on a twenty-year quest to account for this phenomenon.

#23 September-October 2009 Subconscious Problem-Solving
Part Two: Introducing the four stages of creative thought:
Preparation, Incubation, IHlumination, and Verification. With
special emphasis on Incubation, | learn to work around my
lifelong case of Temporomandibular Jaw Syndrome as well as a
more recent vision problem, Convergence Insufficiency.

#24 November-December 2009 Subconscious Problem-Solving
Part Three: My cure for writer’s cramp requires thirty years of
conscious preparation, but my intuitive solution is worth the
effort.

#25 January-February 2010 Chewing on a Problem: A mistake
with my liver leads to my best insight yet.

#26 March-April 2010 Chewing on a Problem, Part Two: A long
struggle leads in the right direction, culminating in a successful
resolution.

#27 May-June 2010 Creativity and the Wild Card, Part One: The
unknown element in creativity is also the most exciting. As such,
it leads us on hazardous but productive paths.

#28 July-August 2010 Creativity and the Wild Card, Part Two:
My discoveries in right brain cello teaching lead to significant
improvements in writing. Then it all goes haywire because I find
myself shadow-boxing with a hidden force that thwarts my
creativity but is also part of it.
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Name
Address
City State Zip

Phone e-mail

Ship to (if different from above)

Name

Address

City State Zip

Phone e-mail

Item No. | Description Quan. | Unit Total
Price Price
Subtotal
Wyo. Sales
Tax (5%)
. Shipping
Media Mail: $5.00 ($3.00 each additional book) (A Case of
Priority Mail $6.50 ($5.00 each additional book) Brilliance
only)
Enclose check or money order payable to: Grand
Hein Family Enterprises, Inc. Total

10205 W. Hwy. 220
Casper, WY 82604
www.rebeccahein.com
1-888-921-9595




